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isbu kilavuzun amaci 24/08/2022 tarihli ve 5986 sayili Cumhurbaskani Ka-
rari ile ylrirlige konulan E-ihracat Destekleri Hakkinda Karar kapsaminda
gerceklestirilecek is ve islemlerde yeknesaklik saglanarak sireglerin kolay-
lastirilmasidir.

Kilavuzda yer alan bilgiler ¢ergcevesinde ilgili destek basvurularinin deger-
lendirilmesinde 5986 sayili E-ihracat Destekleri Hakkinda Karar ve E-ihracat
Desteklerine iliskin Genelge uyarinca Ticaret Bakanligi ve incelemeci kuru-
luslar yetkilidir.

E-ihracat Sekretaryasi séz konusu kilavuzda zaman icinde degisiklik yapa-
bilir. Destek basvurularina iliskin inceleme stireclerinde 5986 sayili E-ihra-
cat Destekleri Hakkinda Karar ve E-ihracat Desteklerine iliskin Genelge esas
olup, kilavuzda yer alan bilgilere dayanilarak yapilan islemlerden E-ihracat
Sekretaryasi sorumlu tutulamaz.

Bu kilavuz; tamamen ya da kismen E-ihracat Sekretaryasi’nin yazili izin
alinmaksizin hi¢cbir surette kullanilamaz, yayinlanamaz, islenemez, ¢cogal-
tilamaz, aksi halde; E-ihracat Sekretaryasi’nin tiim hukuki haklari sakhdir.
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1. Criteo Hakkinda

2005

Paris, Fransa

Kredi Karti

Banka Transferi

143,6 Milyons

Sosyal %1,53
E-Posta %211

Kadin: %451
Erkek: %54,89
18-24: %8,99
25-34: %20,89
35-44: %20,72
45-54: %1915
55-64: %1917
65+: %11,06

*Kaynak: Statista, Macrotrends, SimiliarWeb

https;//www.statista.com/statistics/°%/criteo-revenue/#:~tex-
t=IN%202089%2C % Crite0%*°SA%*%2D%2°a,dollars%*°reported %2
a%year%Xearlier.
?https://www.macrotrends.net/stocks/charts/CRTO/criteo-sa/
net-income
3https://www.macrotrends.net/stocks/charts/CRTO/criteo-sa/net-
worth

Dogrudan %45,74¢
Yonlendirme Kaynaklari %4,81
Organik Arama: %6,43

Ucretli Arama %0,15

Jean-Baptiste Rudelle

Megan Clarken (10.2019-)
1,95 milyar ABD dolari (2023)
53 milyon ABD dolari (2023)

1,96 Milyar ABD dolari (2023)

100'den fazla Ulkede aktiftir

SEPA (Bireysel Euro-trafik yeri)

Goruntult Reklamlar %39,22

“https:/help.criteocom/kb/guide/en/billing-and-payments-QhkX-

izTmd/Steps/7775584,796028
Shttps://www.similarweb.com/website/criteo.com/#overview
shttps://www.similarweb.com/welbsite/criteo.com/#traffic-source



Criteo SA tarafindan 2019'dan 2023’e kadar elde
edilen gelir (milyar ABD dolari cinsinden)
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*Kaynak, Satista 2024

Criteo, ¢esitli dlceklerdeki isletmelere dijital reklam ¢cozimleri sunan bir reklam-
cilhk sirketidir. Farkh cihazlarda ve kanallarda kisisellestirilmis reklom deney-
imleri sunmak icin makine édrenimi ve veri analitigi kullanarak performans
pazarlama platformudur.

Criteo, isletmelerin gorintult reklamlar, yerel reklamlar ve sponsorlu Urlnler
de dahil olmak Uzere, cesitli reklam bicimleri araciliiyla potansiyel musterileri
hedeflemelerine ve etkilesim kurmalarina yardimci olmaktadir. Ayrica isletme-
lerin baglamsal hedefleme, kitle hedefleme ve dinamik yeniden hedefleme gibi
bir dizi hedefleme ve yeniden hedefleme secenedi sunarak, dogru kullanicilara
dogru zamanda, dogru mesajla ulasmalarini saglamaktadir.

Criteo, performans pazarlama platformunun yani sira veri yonetimi, programa-
tik satin alma ve gelismis analitik gibi diger dijital reklamcilik ¢ézUmlerini de
sunmaktadir. Nihai hedefleri, isletmelerin etkili dijital reklam stratejileri yoluyla
daha fazla satis ve gelir elde etmelerine yardimci olmaktir.



2. Genel Gorunum

Ekran 1: https:/login.criteo.com/ adresinden e-posta adresi ile birlikte ilgili hes-
aba giris yapilr. Basit seviyede performans verileri gérintilenen ana sayfada;
sol Ustte yer alan “All Accounts” baslidinda yararlanicinin birden fazla tGlkede

verdigi reklam hesaplarinin tamami gérintulenmektedir.

CRITEQ COMMERCE GROWTH Cockpit All Accounts

F— [ ) Mar 172023
Europe/London
Main outcomes
MANAGE & MEASURE See what we achieved together
Compaigrs Exposed Users - Qualified Visits -
Bulk upload
Analytics -

Performance planner

/V/\

Experiments
Performance overview
Have a look at your top occounts, campalgns, and ad sels
ASSETS
Events tracking Top accounts Top campaigns Top ad sets
Product catalog
Account @ Revenue @ sales (@ Clicks (@ Audience

Audiences

Creative library

BILLING.

M

TRY-TL -
Revenue -
Rank per Cost -
Previous period comparison Fa
@ Cost (® Reach @ visits

Ekran 2: “All Accounts” bashginin altinda tiim hesaplar alt alta siralanir. Ornekte
gorulen hesaplarin reklaom verdigi ulkeler ayristirilabilmek Gzere dil kodu ile be-

lirtilmistir.

CRITEO COMMERCE GROWTH Cockpit All Accounts

| - Hi . welcome back!

Mar 17, 2023
Europe/London

Main outcomes
See what we achleved together.

Exposed Users -

/‘A

Performance overview
Have @ lock Gt your 1op GCCOUNTS, COMPAIgNS, and ad sefs.

Qualified Visits -

"

Top accounts Top campaigns Top ad sets
Account (@ Revenue @ sales @ Clicks @ Avdience
Dive deeper

Need more Insights? Access your favourite analylic fools In one dlick

TRY-TL =
Revenue -
Rank per Cost -
Previous period comparison 7
@ Cost @ Reach Q@ Visits



3. Erisim Yetkisi

Erisim yetkisi yararlanici tarafindan incelemeci kurulusa verilecektir.

Ekran 3: Erisim yetkisi verilmesi icin Criteo reklam hesabina firma tarafindan
giris yapildiktan sonra sol Ust menUde yer alan “Settings > Team” sekmesine
tiklanir.

CRITEQ COMMERCE GROWTH <  Seltings

_

Performance planner

TeOM e —

Experiments

ASSETS Brand Safety

Events tracking

Account
Product catalog

Audiences

ity
Cregtive library Activity Logs

BILLING

Biling and payments

SETTINGS £ -

HELP

Support Center

Requests

Ekran 4: Acilan sayfada sag Ustte yer alan “+ Add new user” butonu tiklanarak
ilgili alana gidilir

Users from the Advertiser feam



Ekran 5: ilgili alana erisim verilecek mail yazilir ve kullanici rolii olarak “Read-
only” veya (faturalarda goérintllenecekse) “Billing” dlizeyinde erisim verilir.

Add a new user

Invite team member

Inve each feam member one by one

b
( selec e
h. J

Read-Only

(=
4. Firma Tuzel Kisilik Bilgilerinin Kontroli

Ekran 6: Firma tlzel kisilik bilgileri kontrolU icin Criteo ana sayfasinda sol
menUde yer alan “Billing > Billing and Payments” sekmesine tiklanir. Acilan
sayfa da “Billing and payment options” basligina tiklanarak firmanin tizel
kisilik bilgileri kontrol edilir.

CRITEQ COMMERCE GROWTH Baling and payments - Sefamerve UK

Get more Information on billing updates on our billing Information article
Cockpit

MAMAGE & MEASURE Invoices Billing and payment options

Billing address

Credit informofion @ EUR

Analytics > Cracih limit
s - Status O nder review
Performance planner
N Crodit limit conswmgtion
Expenments
rkey

Cradi limit consumption (%)

Payment methad

Product catalog Transter
Audiences Account nurmber
Creative library

Ticaret Sicll Numaras!

B BiLNG

d payments




5. Odeme Yontemi Kontroli

Ekran 7: Criteo kapsaminda yararlanici ay igcerisinde harcama miktarina
bagli olarak faturalandiriimaktadir. ilgili faturalara ait ddemeler yararlanici
tarafindan para transfer yolu ile yapilmaktadir. Bu baglamda incelemeci
kurulus ay icerisinde gerceklestirilen reklam raporlarina ve faturalara istinaden
yararlanicilarin  transfer dekontlarini kontrol edebilir. Odeme yapilirken
aciklama kisminda fatura numarasinin bulunmasi énerilmektedir.

CRITEQ COMMERCE GROWTH Biling ond poyments
— L Epee
Get more Information on biling updates on our billing Information article
Cockpit
MANAGE & MEASURE Involces Billing ond payment options.
Campaigns .
Billing address Credit information @ EUR
ulk upload
A 5 o limit
Status © Under review

Performance planner

Crodit limit consumption
Expenments =

urkey
Cradit limit consumption (%)

ASSETS
o—— Payment method
Product catalog Transter
Audiences Accownt nurmbor
Creatrve ibrary

Tezaret Sicil Mumarast

B BILLING

Biling and payments

(=)
6. Reklam Giderlerinin Raporlandiriimasi

Ekran 8: Criteo ana sayfasinda sol menlU de yer alan “Analytics > Reports
Library” sekmesine tiklanir.

CRITEG  COMMERCE GROWTH

_ e vosdnel

Exposed Users % Gualihed Visits & Revenue

Performanze overview

Top accaunts Top campaigns Top ad sets wious period compar ’




Ekran 9: Ulke bazli harcama raporu gérebilmek icin sagd Ustte yer alan “+ New
custom report” butonuna tiklanir.

©  Anaiics

= —
/

...... Compeigns overview > Comersion > Considoration > [e—

Appinston > @ Croatives overview > © video

Your schaduled roports

a

Ekran 10: Acilan ekranda rapor gorintlslU icin “Table” secenedi secilerek
“Select” butonu ile ilerlenir.

< c O B = hitpsy/marketing citeo.com/analytics/dashboards/me-custom?advertiserld=29194 o ®

«
©
[

Custom report

What does your report need?

Shape the structure of your report fo your needs with a fable, visualization, and Hie space.

©

Ekran11: “Start breakdown” butonu ile rapor olusturma adimlarina devam edilir.

<« © O B 30 hitpsy//marketing.criteo.com/analytics/dashboards/mc-custom ?advertiserld=29194 (A & A1 =
S——— it et
« Anaiyfcs it the structure of your report o shape I fo your needs. Learn more
_ @ Date ranges have an impact on data availibility
x
Data displayed on fhis page may be incomplete, as data from your campaigns on social media can only go back fo Jul 27, 2023 100 AM
REPORTING
® Campoign delivery has an impact on data availability
%
Real fime Data displayed on this page may be Incomplete, as campaigns delivering on soctal media only support PCID, PC7D modeks
Reports library
[ Toble X v N
EXPLORING
Placements Pravious period comparison ’
Creatves

Top products

Full funnel report

Shopper journey = \i

Transaction ID

Invald traffic report
Select dimensions and metrics to start breaking down your data

You can open a fime serles view ot any fime.

Start breakdown

ITKIB MARKETPLACES # Remove
Adniisiator =

€}

10



Ekran 12: Yeni rapor olustururken Ulkelerin harcamalarini gérmek icin “+Add a
dimension” alanindan “country” verisi secilmelidir.

AAAAAAAAA

sreoksomn oy

«««««««

Cancel

Ekran 13: Metrics alaninda ise cost (maliyet), clicks (tiklama sayisi), CPC (tikla-
ma basi maliyet), CPM (1000 gdsterim basi maliyet) gibi; gérmek istedigimiz ver-
iler “+ Add a metric” alanindan eklenir ve tiUm istenen 6zellestirmeler tamam-
landiktan sonra “Apply” butonuna basilarak veriler raporlastirilir.

AAAAAAA

Ekran 14: Ozellestirilen veriler rapor haline getirildikten sonra sol Ustte bulunan
alan araciligiyla tarih ayarlamasi yapilarak ilgili tarinte yapilan harcamalar
goéruntilenebilir. ilgili Glkeye ait déviz birimi secildikten sonra “Custom Report”
olarak isimlendirilen rapor en sagda yer alan indirme simgesine basilarak

Reports library 1 notification 1"
< Custom report ~ UsD-$ - [y 8
N
) Oct 1, 2023 — Oct 31, 2023 =+ Aug 31, 2023 — Sep 30, 2023 30 days click «

\__/ Europe/London

Build your report

/' Add in report
Edit the structure of your report fo shape it to your needs. Learn more

i Table » N

Previous perlod comparison X

Breakdown by

Know more about how a specific dimenslon performs. You can change breakdown order by sorfing cards here.

Country X + Add a dimension

Metrics

Gather specific performance Insights. You can change column order by sorting cards here.

Cost X CpC X CPM x CTR x + Add a metric

1



Ekran 15: indirilen raporda ilke bazinda reklam maliyeti asagidaki gibi
gorunttlenmektedir. Rapordaki “Cost” sUtunu dikkate alinir. “Ekran 24"
da belirtildigi sekilde tespit edilen én onay! alinmayan Urlnler i¢cin yapilan
harcamalar toplam maliyetten cikarilarak destek hesaplamasi yapilir.

(=] x

SayfaDuzeni  Formdller  Veri  GozdenGegir  Gorinim @

S Paylas
L= X Kes

c o= = o Eim B ITF Otomatik Toplam ~
Calibri Sl < AR P Metni Kaydir Genel ~ # | Normal iyi €= EEX B X OtomatikToplam éY p
B2 Kopyala - - - 8 ' E= @] Doldur~ )
Vapisur KTA-[H-0-A-=== irletirve Ortala = - % » 4 g Kogullu  TabloOlarak | Kt N&tr o Bk S1omgm o Sirala ve Filtre Bul ve
- Bicim Boyacis Bigimlendirme ~ Bicimlendir - @ @ = = Uygula~  Seg~
Pano = Vazi Tipi 5 Hizalama = Sayi 5 Stiler Hicreler Dizenleme ~
Al - Jt | Country -~
A 8 c D E F G H ) K L M N o P Q R s T u v w -
1 [country Jcost lclicks  cPC cPM
2 DE €8.85393| 48503 €0,18 017
3 Unknown| €31423| 1501 €021 034
4 [Total  |€9.16816| 50004 €018 017
5 |
6

Ekran 16: Criteo ana sayfasinda sol menude yer alan “Manage & Measure >
Analytics” basligina tiklanir.

CRITEO COMMERCE GROWTH

[ mmm

«®

1 notification

3 - -
A Cockpi ¥3 = Mar 27, 2023 — Apr 2, 2023 USD-$ ~
MANAGE & MEASURE News
Stay up to date and make the best out of your
Campoigns campaigns
- Qualified Visits - Cost v
Bulk upload
W 17.47% W™ -2294% ™ -13.28%
Analytics =
Performance planner —\/ L_\/ p
Experiments
ASSETS : 3 Ways Inflation is Changing
Campaigns status Ad sets status :
> Poig: - d Consumer Behavior
M UTC
Events fracking How should you adjust your
53 advertising campaigns to leverage
Product catalog e this change in consumer behaviour?
lys Find out the insights from Criteo's
Avdlences survey of more than 12,400
) consumers around the world.
nue
Creative library 0 Draft QDrat
@ 2Live @ 2Live
1 Paused 1 Paused

[E)
®

12



Ekran 17: Acilan sekmede “Top Products” basligina tiklanir.

g Analytics

I BN

REPORTING

Real time

Reports library

PLANNING
W 17.47%
Audience explorer
EXPLORING —\/
Placements
Creatives >
PM UTC
Top products. |
53
Audience performance ays
Shopper journey )
nue

Transaction ID

. 2

eritea

23 - Mar 27, 2023 — Apr 2, 2023

Qualified Visits

W -2294%

-\

Campaigns status

0 Draft
@ 2Live
1 Paused

Cost

Ad sets status

0 Draft

@ 2Live

1 Paused

usb-$ -

W -13.28%

«®

1notification

News

Stay up to date and make the best out of your
campaigns.

3 Ways Inflation is Changing
Consumer Behavior

How should you adjust your
advertising campaigns fo leverage
this change in consumer behaviour?
Find out the insights from Criteo's
survey of more than 12,400
consumers around the world.

Ekran18: Acilan ekrandailgili tarih secimi yapildiktan sonra sag tarafta yer alan

“Clicks” butonu secilir.

<« Top products

- Top products

() APr3,2023 - Apr9, 2023
uTC

Get fo know which of your products or brands was the most clicked, viewed, or sold and deep dive fo understand the performance of each

Products Brands
2o
Deep dive
Understand how well your products perform.  How do we compute this data?
In graph Image Top product
)

See online

Displays
346,093

300,623

13

Clicks

403

See online

Sales

Visits

usb-$ - Y| th A
il Clicks v
See online
CTR Cost Revenue
0.12%
0.13%



Ekran19: Hazirlanan rapor excel formatinda indirilir.

Share and export X

Share report
Send this link to share this report

( https://marketing.criteo.com/analyti... _Q 1=

Download report

~N TN
[ %csv ) [ %Excel |
\- # N v

Ekran 20: Yararlanicinin 6n onay asamasinda sunmus oldugu Urun listesinde
yer alan KTUN ve SKU sUtunlari kopyalanir.

BOTe s s v
BODwa s s ve
BOm—s s s v
BETea e s ve
BOGm v s s vo
BETmam s s ve
SO s e
BOOmamsens s e
BODwa—s v s e
BOOmamsens s e
BODe v s e
SO0 s s ve
BODe v s e
BODwa s s ve
SETME..

14




Ekran 21: Ana raporda + butonuna tiklanir ve yeni bir excel calisma sayfasi

olusturulur.
A B c D 4 F G H 1 I K

Datetime Product name |Pmducl id ‘Displays Clicks Sales Visits CTR Cost Revenue |Product URL

30.03.202300:00 K1~ 2h— 7124 5 0 2 1,24% £0,48 O Wi Tovew ol ool WETER ot/ WA diah T e O AN TI SRR
30.03.202300:00 Ki 2j— 6982 ) 0 3 100% 40,34 R AT ST oW vh b rg—,
30.03.202300:00 Ki 2j-— 6910 2 0 0 032%  £048 R AT AT oW Vh 5 rg—
30.03.202300:00 Ki 2j— 6806 9 0 ) 340% 40,28 R e AT AT oW v b rg———
30.03.202300:00 ki 2/ 6728 15 0 12 709% %057 R AT ST oW v b r——
30.03.202300:00 Kr = 2~ 6644 8 o 7 2,56% £0,41 O| - v onB comew: Sp-Shrmy - WIS S GRS AT o,

| sayfa1

[

|

Bl

Ekran 22: Kopyalanan bilgiler olusturulan yeni calisma sayfasina yapistirilir. TUm
sayfa secilir ve secilen sayfaya bir isim atanir. Gérselde KTUN ismi atanmistir.

X Kes _ - . 2. By =5 X Otomatik Toplam ~ A
Calibri v-11 MYy >~ E°Metni Kaydir Genel - T iyi €= =X @ Y
Y. u & Kopyala .‘ ‘ ‘ K Tablo Olarak | K&t EEE EEI Bi [ Dodur- S |Z Filtre Bul
apigtir B A 5= L < o Osullu  Tablo Olaral i Ntr [ Ede sil Bigm irala ve Filtre Bul ve
A Byt KTA-|H-|d-A 3= [ Birlegtir ve Ortala =% 0 | B3 B 4 > €M @ Temizle~ e O
Pano n Yazi Tipi = Hizalama Sayt & Stiller Hicreler Diizenleme ~
[ktoN ] i x ~ £ | kTON -

15




Ekran 23: Ana raporda bos bir sGtun acilir. Acilan stGtuna “Duseyera” formulu
yazilr. Uygulanan formdl yeni acilan sGtunun tamamina uygulanir.

Yeni Microsoft Excel Galigma Sayfasi - Excel & X
Formiller ~ Veri  Gozden Gegir  Goranam  Q Ne yapmak is ey 2 paylas
o o
% Kes Calib I > Metni Kaydir Gene _ Normal iyi 22, QL p
- B3 Kopyala - s B B 5B Deldur ; e
apisur KTA A Birlestir ve Ortala 0 o0 Kogullu  Tablo Olarak | K&ti Eke  Sil Bigm . Sirala ve Filtre Bulve
- Bigim Boyacis - “ 2% | picimlendirme - Bigimlendir & Temizie Uygula~  Seg
Pano ~ Yaz Tipi Hizalama Say stiller Hiicreler Dizenleme ~
TOPLA - X v f- | EDUSEYARA(C2:KTUN;2:0) ~
| A B c D E F G H | J K L (Ve
1 | Datetime Productname  Product id (TN Displays Clicks  Sales  Visits  CTR Cost Revenue Product URL
2 |30.03.2023 00:00 K l 2 7124 5 0 2 124% 0,48 0
3 |30.03.2023 00:00 K 2 6982 4 0 3 1,00% 034 0
4 |30.03.2023 00:00 K 2 6910 2 0 0 032% 0,48 0
5 |30.03.2023 00:00 K 2 6806 9 0 4 340% 40,28 0
6 30.03.2023 2 6728 15 0 12 7,09% 40,57 0
7 |30.03.2023 00: 2 6644 8 0 7 256% 041 0

Ekran 24: Raporun son halinde gorseldeki géorinum elde edilecektir. Olusturulan
tabloda KTUN bazli maliyet degerlerine “Cost” siitunundan ulasilabilmektedir.

X Ees

X Otoamastik

" 4v D

Calir m K& == F-  Meti Kaydn Genel 2 ’ & | Normal L

KTA- s P === EE Eleidepivesnsts - -0 0 WA Kppaiy Tadlp Olarak Kt Matr Exle

Sarala ve Filre Bul ve
¥ Bigm Bayacis T 7 Bagimbendlitne + Bigeniende - . . z Uygula=  Seg=
b a v Tip - Hisalama . S . Sanivems
203 - f
A B - [ E F G H I 1 K L N o 3 ] " 5 T u

1 Datetime Product néProduct if KTON Clicks  Sales  Daplays Vmits  CTR Cost Revenue  Product wi

2 | 2023-4-10:00:00 A v B2 868 5 o 745 3 0344 015 ]

3 | 2003-4-10:00:00 € 'oEs 258 4 ] 106 4 03333 023 ]

4 | 2023-4-10:00:00 E 82 858 4 ] 12 4 13339 0 0

5 | 2023-4-10:00:00 T v 71 258 ] ] £77] 3 05199 011 0

6 | 2023-4-10:00:00 H [ ] 3 v 197 3 0478y 005 0

7 | 2023-4-10:00:00 A L 87 858 3 ] 235 3 03894 014 ]

8| 20234100000 8 [ ] 868 3 ] 778 1 01647 o4 0

9 | 2023-4-10:00:00 A [ 868 3 o & 3 05 o 0

0 2023-4-10:00:00 A (L1 868 ] o 160 3 1w 004 L]

11| 2023-4-10:00:00 A (IR 868 ] o 165 3 07019 0,01 [

12| 2023-4-10:00:00 R [ 568 ] ] 31 2 0] 0,02 [

13 2023-4-1 0:00:00 R VB3 868 3 o 205 3 0,74 008 a

14| 2023-4-10:00:00 A ] 568 z o 0 2 1 0,02 a

15 2023-4-10: s &8 868 2 o 7% 2 03667 0,01 a

16 2023-4-1 1 B8 868 z ] 6 F] 13 001 ]

17| 2023410 72 868 2 o 156 1 04763 0,01 0

18 2023-4-1 65 858 z ] 511 1 01053 01 0

19 2023-4-10: P20 868 z ] ] 2 053 0 0
0 202341 PB4 868 2 ] 56 1 02159 0 0

21| 2023-4-10:00:00 ¥ [ 868 z o 9 1 025 003 0

22| 2023-4-10:00:00 R [ 868 - 2 o 140 2 13333 o 0

23| 2023-4-1 0:00:00 W [ 868 2 ] 3 1 018 005 a

24| 2023-4-10:00:00 R [ 568 ] o 121 1 01299 0,03 [

5 [ B68 2 0 ] 2 o2 07 a
6 [ 2 o 136 2 o5 0,08 a
7 [ 868 F] o 136 2 054 0,06 a
b3 : &2 &6 H ] 7 1 1 0,03 a
b1} 8631 B6E ] 0 302 0 00803 0,11 a
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Ekran 25: Yararlanicinin 6n onay almamis olan Grtnleri icin “KTUN” stitununda
gelen “YOK” ibaresi filtrelenir.

N Callbet KN == 8 B ek (Gene . E (B [normal i £= X u Tednc g L)
2 Kopyalks Ha . - - 4 [
Yapugr o Man i 1y e . = . O . Kogulls  Tablo Olarsk jGEed (= e Sil Suraias e Filtre Bl ve
™ Bigim Boyaom e A 2 Ar| S =S8 e Dol 2115 2% 2 A ':‘sqlnlei'uer-r' Bigimlendir - = e & = - gula Tt Sec
Pano 1 vam Tipl n a1 2 -
1§ - fi | 04786 v
A B < o E F L] H 1 1} K L M N o L4 Q R 5 L} u N~
1 Dafetime = Product = Preduc] = KTON D(kh - Sales | - |Display - Wiits |- [CTR - Cost | - Revenu - Product ud
2 | 20234108 8L Kjguiten Buyide Sirals L] 1} 745 3 038 01s 0
3 23410 4 [ 106 4 03333 0,23 o
4 23410 4 o 19 4 13333 o o
5 M234-10: : 4 0 in 3__05198 o1l o
6] w3410 3 0 197 3[ odres]  ous 0
7 M23-4-10: ) o 235 3 03834 o4 [}
B M23-4-10: 3 ] e 1 0647 014 o
8 HW3A-10: a a & 3 05 o o
10 2023-4-10: E) o 160 3 1193 004 L
11 2023-4-10; ) ] 168 3 om9 001 (]
12 W23-4-10: ) a m 2 o7 002 o
13 2023-4-10: 3 o 206 3 075 o8 o
14 M40 F} o = 2 1 L L
18 023-4-10: 2 1] % 2 02687 00 (]
16 2023-4-10: F] a & 2 12 001 o
17 :23-4-10: 2 o 156 1 04782 00 o
1B 2023-4-10: 2 o B 1 00852 01 o
19 2023-4-10: H o L] 2 053 a L]
20 H23-4-1d: 2 a 58 2 9258 L] ]
21 2023-4-10:00:00 Ha i B BSE 2 1] 239 2 02255 003 o
22 2073-4-10:00:00 Rc kA B5E ) o 140 2 131 o [
23 3023-4-10:00.:00 Ha L] 58 2 o n 3 g 005 L
24 2023-4-10:00:00 Re & BEs 2 o n 1 01295 003 (]
25 2023-4-10:00:00 Re L] BSE 2 [ 483 2 0an 007 o
26 2023-4-10:00:00 Rc M EVOK 2 o 126 2 05 o8 o
&7 1033-4-10:00:00 Ra L] S8 i i [ 136 2 0,55 006 L
2B 3003-4-10:00:00 M & BEs 2 5] 1) | 1 003 ]
20 N023-4-10:00:00 Re L] 2 1] 2 0 00802 o1 o

Ekran 26: Listede olmayan UrUnler icin “Cost” sGtununda “Toplam degeri” alinir.
Bu deger, “Ekran 15" de belirtilen Ulke bazinda toplam reklaom harcamasindan
cikartilarak destek hesaplamasi yapllir.

L Callbrl i KA T=E B sy } 4| Mormal ] ™ . E‘J'""“ p
b ¥ S — - pa - F] Doidur = _
KTA- - B A 5== &5 Hainegirweona - % W3 s.-,..n‘?:: o ;::If'::'f‘_ Jots LT | Pl S L PSS e ’H;;_;'_'" t?-f
wan Tipl [ Hizakama " (=1 v SHikar Hcralar Diiiranieme B
o "
A B C o E F G H ! ‘s K L L] N o L a R 5 T u
1 | Datetimes = |Pordirs e Progyct - KTUM ¥ Chicks |- |Sekes |- |Displey - (Visits - CTR [=Cost | ¥ Revenu = |Productud |-

124088 2023-6-26 0:00:00 Hi Lo HYOH o a 68 o o,02 0 hitps. s E
125019 2023-6-26 0:00:00 Ch TR Yo o ] A ] a,01 0 s e L
125054, 2023-6-26 00000 Hs L] HYOR o a 17 o a,02 0 hittps:/ o M
125066 2023-6-26 00000 En 81 POE o ] 35 o .01 0 hitps: /o k|
125057, 2023-6-26 00000 Ro toam YO o a 15 ] 0,00 0 hittps:ffwww L
125067 2023-6:26 00000 Pa tosE oK o [ 10 (] 0,02 0 hittpsiffwww W
125090 2023-6-26 00000 Hi L oam YO o a 107 ] 0,02 0 hitpsffwww v
125004 2023-6-26 00000 Tu " By HPOR o a 58 o 0,01 0 hittps:/fuew "
125122 2023-6-26 00000 Ro I Ay BP0 L) Q 35 o o0z 0 hittps:/fwww m
135127 [l Ll L] o 14 o a,01 0 hitos:fwaw b |
125223 () YO o a 13 ] .01 0 s 5
125243 B HYOR o a &3 o a,07 0 hittps:/fwwa L
125261 8@ HYOK o a 16 o o0z 0 hitps: o q
125286 2023-6-26 00000 Tu E:TS PO o a 55 o a,07 0 hittpsfwww W
125314, 2023-6-26 00000 Re 1o oK ) [ 120 (] 0,03 0 hittpsiffwww |
125345 2023-6-26 00000 Re [ YO o a 188 ] 01 0 hitps:ffwww -
125352 ELS HOE o a 55 a o,02 0 hittps:ffovat ]
125356, I 73 faie. d o Q 19 o a0 0 hitps: il
125385 -§-26 0:00:00 Tu I A Ll L] a 53 a a0 0 hittos:/ o L
125389 26 0000:00 Hi v 8% YOoK o a 50 o 0,02 0 s fwww L
125404 2023-6-26 00000 Tu W BT HYOR o a k23 o a,01 0 hittps:/fwea £l
125476 2023-6-26 00000 e 8% HYOK o a 137 a 0,05 0 hitps: oo |
125480 2023-6-26 00000 Tu i an HYOK o L] n L] a,0m D https:/ o ™
125461 2023-6-26 00000 Ch Loan oK ) [ 8 (] 0,04 0 httosffwws H
125480 2023-6-26 00000 Robe Hegat  B59T6T YO o a 17 o 02 0 hirtps:foew L
125498 30557 |
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7. Reklam Giderlerinin Faturalandirilmasi

Ekran 27: Criteo ana sayfasinda sol menU de yer alan “Billing > Billing and
payments” sekmesine tiklanir. “Invoice” bashdi altindan ilgili fatura indir
butonuna tiklanarak indirilir.

invoices. Biiing and payment options

- —
Company : - s : P
s
s
s
s
s
*
Y
s

Ekran 28: Kilavuza konu olan raporlardaki harcamalara yonelik indirilen fatura
goruntlst asagidaki gibidir. Fatura tarihi, firma bilgileri ilgili faturadan kontrol
edilebilir.

CXRITEO

Criteo GmbH

Lehel Carré, Gewlrzmithistraie 11,
BOSIE Minchon - Germary

Ust-Id_Nr. DE 815180229
HR-Nr. HRB 183450

Email: collections@criteo.com - ' m—_

Verg Dairesi - WVergi No (Tax Office - Tax Number)

INVOICE
- imen] . — Paturn Tt v e} —
15DE2208626 ] 31 Ajustos 2022 ]
\ \ J
Hizmet Teslimi Ajustos 2022
[Aautomn i Pyt fana Price) | Toplamn (TOTALY
1 A * In app Android - In app Android - 217265 217265
1 > Lower Funnal - Lower Funnal - 171535 1.71595

[ ——— 385860
— Cok detuylai [Chack details) — Transh =
8 -
g WO % (VAT %) 0,00%
e KDV (VAT) L
8

L A et s 3.BREED
—— Gansl Toplem (TOTAL DUE| =

[ [T — EUR

Fatrs
r 30 Eyldl 2022
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